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CJIMSIHUE U IIOTJIOIMEHUE KAK OCHOBHBIE TEHJIEHIIUA
PBIHKA ITMBA

SAszy0en JI. A.

YO «I'pogHeHCKuil rocy1apcTBEHHBIHN arpapHblii YHUBEPCUTET»
r. I'ponHo, Pecnybnuka Benapych

MesxayHapoIHBIN PBIHOK IHBa MpeTepren 3HaYUTeIbHbIE U3MEHEHUS
3a mocinenaue ronael. CormacHo maHHBM Insider Monkey 3a 2017 1. B Mupe
muaupoBan 11 KpynmHEHIINX NMUBOBAapEHHBIX KOMITAHWH, KOTOPBIE KOHCO-
muaupoBanu 6onee 63% MHPOBOrO MPOU3BOJCTBA MHBA. B pe3ynbraTe MHO-
TOYUCIICHHBIX CIUSHUN M noriomennii Anheuser Bush InBev (AB InBev)
MIPOU3BOJIUT €KErogHo 4,34 mipa. Aal, 4ToO COCTaBISET OKoio 28% MHUpPO-
BOT'0 IMBHOTO PBIHKA, BTOPOH Jinzep no oobeMy npousBonctea — Heineken
(2 Mupa. nai), JaHHBIE KOMIAHWHM B CyMME BBIITYCKAaIOT MPOAYKIHMHU OOJblIIe,
4yeM ocTajbHbIe IeBATH [1]. OO0 3TOM cBHACTENBCTBYET MHACKC ['epdunaa-
ng-I'upmmana, koTopslit Beipoc ¢ 276 B 2003 r. go 725 B 2013 r., a mocne
ciusinnst AB InBev u SABMiller moxer noctuds 2500.

Cutyalysi Ha MHPOBOM pBbIHKE Pa3sHUTCS B 3aBUCHUMOCTH OT PETHOHA:
poiaku Adpuku, bikaero Bocroka u Azuun ¢ 1999 r. mo 2017 r. yBennuu-
quck Ha 4%. JlatuHckas Amepuka n Boctounas EBpomna nokasanu cpenHe-
rofoBoil poct Ha 2%. Peiku ABctpanun, CeBepHOll AMEpHKH U 3anaJHON
EBpomel ocranmuch CTaOMIBHBIMH WM JIEMOHCTPHPOBAJIM CHIDKEHHE. B
2017 r. MupOBBIC NMUBOBAPCHHBIC KOMIAHWW MPOJANH MUBa Ha 661 mip.
nomn. CIIA. CormacHo manaeM Global Data Consumer 48% Bcex mpomax
ITUBA MPUXOIMIOCH Ha 50 KpYITHEHIITNX MUBHBIX OpPEHIIOB.

IToTpeGnenue muBa B LEJIOM BBIPOCIO Ha HECKOJBKO MPOIIEHTOB Oja-
rofapsi 3HaYUTEIBHOMY POCTY a3MaTCKUX, a(pPUKAHCKUX U BOCTOYHOEBPO-
MEHCKIX PBIHKOB, HECMOTPS Ha CHIDKEHHE MOTpeOIeHNs MuBa B 3ama HON
EBpone. CaMbIM MOMyNIApHBIM IHBOM B MHUpe mpu3HaHo Snow (1012 murH.
Jan).

B CHIA B 2016 r. KonIM4ecTBO NMHMBOBAapEHHBIX 3aBOJOB COCTABUIIO
5005 mT., n3 HUX 99% — Manble U He3aBUCHUMbIE KpadTOpbIe IPOU3BOANTE-
m. Crepyer OTMETHTH, YTO Mayblii OM3HEC B JIaHHOW OTpPAci CTpaHBI
HaXOJMTCS MOJ] yrpo30i (KOHKYPEHIIUS U JOCTYIl Ha PhIHOK) TIOCIIE CIUSHUS
aByx MupoBbIX rurantoB SABMiller 1 AB InBev B TpaHcHanmoHaabHyO
KOMITaHHIO, 00BEMBI TIPON3BOJICTBA KOTOPOH B JIBa C IOJIOBUHOM pasa mpe-
BBIIIAIOT €MKOCTh BCEr0 aMEPUKAaHCKOTO MHBHOTO PbIHKA. TeM HE MeHee
CIMSTHUE KOMITAHWH TIO3BOJIMIIO YBEITUYHThH SKCIOPT Npoayknuu Ha 16,3%
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10 5,2 MyH. gax —31o 116 mia. gom. CIIA, a Takxe oprann3oBaTh 11 ThIC.
HOBBIX Pa0OYHX MECT.

Bropas mo BenmmumHe nmBOBapeHHas kommaHus mmpa Heineken 3a
154-neTHUIO WCTOPHIO TIPOIUIA MyTh OT ONHOW HMHUBOBApHH IO MEXKIyHa-
poaHoro ruranra. B cepenune 1870-x rr. Hauanach MeKIyHapoaHasi UHTE-
rpamust KoMnaauu. [IponW3BOACTBO B OPYTHX CTpaHaX HaJIa)XKMBAJOCh HE
TOJIBKO 3a CUET MOKYIOK, HO U 33 CYET JIMLEH3UOHHBIX coriamenuid. B 1975
T. OTKpbITHE O0JIee COBPEMEHHOT'0 3aB0/1a KOMIIAHUY B TOJIAHACKOM 3yTep-
BayJie AaJ0 BO3MOXHOCTb IOCTENEHHO 3aKPhITh YCTAPEBIINE MMBOBAapHU B
Porrepname u Amctepaame. B 70-x rr. XX B. BO3HUKIHU CIOXHOCTH BO
@pannun, rae Heineken npuoOpena KOHTPOJBHBIA MAaKeT aKUMH OJHOU U3
KpYIMHEHIINX MECTHBIX CEeTH MUBOBapeH. Bee 3aKOHYMIIOCH 3aKPhITHEM TpeX
MIPOU3BOJICTB ¥ MPEIIPHUATHS 110 PO3NIUBY HAMTUTKOB, a TAK)KE COKPAICHIEM
500 gen. B 2004 r. npuObUTE KOMIIAHUN YMeEHbIIMIACh Ha 33% u cocTaBmia
537 muH. eBpo mpu pocte mponax a0 10 mipa. eBpo. CBOO poib B 3TOM
CHITpaJIM TOBHIIICHUE HAJIOTOB W TMajleHHe MpOoJax nuBa B Hunepranmax, a
TakKe KoleOaHus Kypca eBpo. B KOHEYHOM WTOTe ATO MPHUBEO K paszele-
Huto Heineken Ha maATe omepanwoHHBIX MOApa3feiCHHM, pabOTAIOMUX B
pasHbIx peruoHax mupa. B 2010 r. mpu coxpaieHuu 10X010B KOMIIAHUU Ha
3,5% 3HaunTeNbHBIH 00BEM CPEACTB B MEPBYIO Ouepe/ib ObUT HAlpaBlieH Ha
yIy4IIeHHEe CHUCTEMbl NPOJaX U pacumupenue peiaka. Heineken npuoGpena
NoJApa3esieHle JIaTHUHOAMEPUKAHCKOW MHUBOBapeHHOW komnaHuu Fomento
Economico Mexicano (cymma cuenku 7,6 mupa. nomr. CIIA). B 2012 r.
BbIKynuia 3a 6,4 mupa. nojut. CIIIA HepocTaromuii makeT akuil CUHranyp-
ckoit komnannu Asia Pacific Breweries. B 2016 1. Heineken 3akimrodria
cornamenue ¢ «Dopmyinoii-1» 1, HECMOTPS HA CHIDKEHHE 00HEMOB MPUOBI-
i g0 1,54 mipp. eBpo, HapacTHIIa IPOU3BOICTBCHHBIE MOIIIHOCTH B D(HO-
mun, KHP, Kam6omke n BeeTHaMe, a Takke BBIIUTA HA PSIT HOBBIX PHIHKOB,
B yncie kotopeix @umunmunsl 1 Kot a'MiByap. B 2017 r. nprodperna HOBO-
3€JaHJCKYI0 NMHBOBapeHHYIO0 KoMmmaHuio Tuatara ¥ BBIKyIIJIa BTOPYIO IO
pasmepy ceTh naboB B BennkoOpuranuu Punch Taverns (cymma cuenku 403
MJH. QYHTOB).

MupoBoit ONBIT CAUSHUNA U TOTJIOIIEHUN CBUIIETEIBCTBYET, YTO 3KO-
HOMHYECKHE OTHOIICHUS B YCIOBHMAX PBIHKA JOJDKHBI OBITH HaIlelIeHBI Ha
MaKCHMaJIbHOE TOBBINICHNE 3()(HEeKTUBHOCTH ()YHKIIMOHWPOBAHUS, COBEp-
LIEHCTBOBAHUE NPOU3BOACTBA U OPraHU3allMU TPYy[a, MOBBIIIEHUE 3KOHO-
MUYECKOI OTBETCTBEHHOCTH U MaTepHalIbHOI 3aHMHTEPECOBAHHOCTH B KO-
HEUYHBIX pe3yNbTaTax JAesTeAIbHOCTH KaXI0r0.
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PREFERENCES OF BUYERS ON THE SUWALKI MARKET OF
THE REAL ESTATE

De Jesus I. M.
Uniwersitet of Warmia and Mazury in Olsztyn
Poland

The real estate market is a very specific place. Despite the rapid pace
of development, which is noticeable in every town in the current years, the
transactions are still burdened with a very high risk. Their most important
function is to satisfy the needs of buyers. Transactions are activities between
the seller and the buyer that seek to exchange goods or services. Their final
effect is a sales agreement. The exchange of goods should be understood as
the purchase or sale of land and residential real estate. The exchange of ser-
vices, on the other hand, means employing a housing agent or property ap-
praiser. Hitting the tastes of customers is the only way to gain a competitive
advantage on the market, and thus generate high profits. Potential buyers
analyse in detail the available offers to buy or sell, because by choosing one
of them, they invest the accumulated funds or take a loan.

The main objective of the research was to examine consumer prefer-
ences in the Suwalki real estate market. The evaluation of this issue was
based on a direct interview with potential buyers, in which a questionnaire
was used as a research tool. It does not require direct contact between the
researcher and the respondents, which is a significant facilitation in the col-
lection of data. After receiving answers to the questions, the preferences in
this market were verified. The current place of residence of the buyers was
also assessed.
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